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= Dutch consumers’ knowledge, attitudes and intentions regarding the best before date on food packages @ S & ) 4,3
» Health benefits of tea; The functionality of ingredients and consumer perception = Vl"f‘\Q';‘.lAw s

» Towards less food packaging waste; consumer perception of the zero-packaging concept =

= Snackification: dairy products as snacks; A study designed to gain insight into perceptions and motivations of Dutch L H H n J

consumers regarding the consumption of dairy products as snacks

» Therole of nutrient fact labels in mothers’ perceived healthiness of snack food

= Auser’s perspective on QR-code application/ functionality for restaurants

= Consumer acceptance of directly visible and digital dynamic shelf-life indicators

= Consumer choices of perishable food products when applying dynamic pricing; A solution to food waste?
= Using co-creation to find the consumer perception towards the Hema pastry assortment

» |nformation about preparation as a tool to increase consumer familiarity with tofu
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